


1  - Certificate Type
This identifies what type of certificate it is. For example

Standard 
International 
Standard with Demographics 
International with Demographics 
Profile

At this time, Regional Publications use only the Standard Certificate.

2  - Reporting Period Dates and number of issues
The reporting period (usually six months) and actual dates appear here.

The number of issues distributed within the period and not excluded is 
reported here.

3  - Type of Certified Media
The type of media is displayed here. For example:

Regional Publication 
National Newspaper 
Consumer Magazine 
Business Magazine

4  - Publication Title
The name of the publication is displayed here.

This should match what appears on the front cover of the publication.

If the publication has editions which carry different ROP (display) advertising 
then the word ‘’Series’ will be added to the title.

5  - Percentage of Circulation Type Paid/Free
Both Paid and Free circulation is reported within the certificate. This 
shows the percentage of the majority type of circulation, Paid or Free, e.g 
‘circulation 96% paid’. The definition of Paid is where the end user pays 
for the copy. Copies claimed under Newstrade, Single Copy Sales and 
Subscriptions are sold to the end user.

6  - Publication Logo and/or front cover of the publication
This area is set aside for a logo or front cover of the publication. This is not 
mandatory and in some cases the area will be left blank.

7  - Contents
The contents displays the titles and page numbers of the mandatory sections 
of the ABC Certificate and also lists the names and pages of any optional 
breakdowns the publisher has chosen to include.

8  - Audit or Inspection Report
When ABC audit or inspect a publication, if material differences are found to 
the certified data, ABC withdraw the certificate and re-issue it with an Audit 
or Inspection Report. A summary of the changes are reported here.

9  - Primary Distribution Region
This shows the main geographic region where the publication is circulated.

10  - Title Change
If the title of the publication has changed from the previous period, then the 
former title is shown here.

11  - Expiry Date
This is the date that the ABC Certificate is valid to.

12  - Publisher Contact Details
A publisher can optionally add contact details to this section of the 
certificate.
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1  - Total Average Net Circulation Per Issue
This is sometimes referred to as the ‘headline’ or ‘ABC’ figure. It is the sum 
of all circulation types reported.

2  - Newstrade, Single Copy and Subscription Sales
Newstrade represents copies sold through traditional retail outlets. Single 
Copy and Subscription Sales are copies sold to individuals directly by the 
publisher through the publishers own delivery system, via their front offices 
or postal subscriptions.

There are two categories showing whether the copies were sold at Basic 
Cover Price or less.

Overseas copies sold outside the UK/RoI are also shown here. These copies 
can be Newstrade or Single Copy Postal Subscriptions.

3  - Regular Multiple Copy/Bulk Sales
These are two or more copies of a publication sold on a regular basis to a 
third party that are usually given free to the final recipient. Regular means at 
least 100 or 12 issues in a 12 month period for daily and weekly publications 
respectively. Examples include copies to airlines, hotels, businesses etc. 

The number of copies that can be claimed are subject to a cap, e.g. for a 
hotel outside of London copies up to a maximum of 65% of the number of 
bedrooms can be claimed. 

Copies are reported in price bandings, above or below 50% of the Basic 
Cover Price.

4  - Issue Specific Bulk Sales
These are two or more copies of a publication sold on a one off or less than 
regular basis to a third party that are usually given free to the final recipient. 
An example of these sales would be for a sports event.

These copies are subject to a cap, e.g. for a sports event only copies up to a 
maximum of 33% of the proved attendance can be claimed.

Copies are reported in price bandings, above or below 50% of the Basic 
Cover Price, but not less than 10 pence or 15 eurocents.

5  - Special Edition Sales
Special Editions are stand alone publications to cover a special subject e.g. 
Queen visits town. These copies can only be sold as Single Copy Sales and 
must be sold for at least the Basic Cover Price of the main paper. The Special 
Edition must carry at least 70% of the ROP advertising from the main edition, 
and each advertisement included will have been agreed with the advertiser.

6  - Sports Edition Sales
Sports Editions are separate editions of the publication usually published on 
a Saturday giving results and reports of sporting events.

Copies can be sold either as Single Copy Sales or as Multiple Copy Sales. 
Copies are reported in price bandings at or less than the Basic Cover Price.

7  - Free Pick Up Copies
These are copies supplied in bulk to identifiable distribution points to be left 
for pick up or handed out to the end user as single copies. Circulation must 
be regular in quantity, frequency and type of distribution point.

The number of copies claimed are either capped by distribution type as per 
multiple copy sales or the net figure (number of copies picked up by end 
user) is claimed.

8  - Free Letterbox Delivery
These are copies delivered individually, a single copy through a letterbox. 
Circulation must be regular in quantity, frequency and within a defined area. 
A set percentage of the circulation is back checked for each issue to prove 
the circulation claimed.

9  - Free Requested Posted Copies
These copies have been personally requested by an individual and have 
been delivered to their address by a third party.

10  - Historical Total Average Net Circulation Figures
A bar chart showing Total Average Net Circulation figures for the publication 
for the last three ABC reporting periods and the current period.

11  - Pie Chart
This chart analyses the total average figure by circulation type, and shows 
visually the proportions of the different circulation types claimed.

12  - Circulation percentage
The percentage for each circulation type is shown compared to the Total 
Average Net Circulation.
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1  - Analysis of Total Average Net Circulation
This is an analysis by circulation type of the Total Average Net Circulation.

Daily titles also show a breakdown of average circulation for Monday to 
Saturday, Monday to Friday and Saturday separately.

2  - Analysis by Edition
If a publication has editions they are listed here. The total number of copies 
per edition and the type of circulation is reported if the ROP or display 
advertising changes between editions.

3  - Total Average Circulation by Month
This is a breakdown of the average monthly circulation figures analysed by 
circulation type.

4  - Analysis of Free Pick up Copies by Month
Daily averages by month are reported for Free Pick Up Copies. 

5  - Excluded Issues
This gives dates of all excluded issues and the reason for the exclusion. 
Some issues can be excluded at the publisher’s option, e.g over the 
Christmas period. Other issues can be excluded due to a significant 
reduction in sale due either to circumstances beyond their control or bank 
holidays, subject to application and approval.
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1  - Analysis of Regular Multiple Copy Bulk Sales
This is an analysis by type of audience of any Regular Bulk Sales claimed 
on page 2.

2  - Analysis of Issue Specific Multiple Copy Bulk Sales
This is an analysis by type of audience of any Issue Specific Bulk Sales 
claimed on page 2.

3  - Issue Specific Multiple Copy Bulk Sales Analysis by issue
This shows every Issue Specific Bulk Sale claimed giving date, quantity and 
as a percentage of the average circulation.

4  - Analysis of Free Pickup Copies by Distribution Point Type
This is an analysis of the number of distribution points by type and number 
of copies distributed from each of these distribution types. Examples of 
distribution point types are hotels, railway stations, hand dispensing etc

The analysis is based on the data from the last issue in the reporting period.

5  - Technical Information
The Basic Cover Price for the last issue in the period is reported here where 
applicable and the format of the publication, e.g tabloid.

If more than 75% of the circulation is free then the average advertising 
content percentage and average pagination is also reported.
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1  - Analysis of Distribution by Post Code Sector
This is an analysis of the total number of households that the publication is 
distributed to by post code sector.

This data is based on the last issue reported in the audit period.

2  - Town(s) Regions(s) served by the publication
This is a description of the area where the publication is circulated.

3  - Distribution Method of Free Pick up copies
This is a statement describing how and where Pick Up Copies are distributed.

4  - Special Editions
This a list of the Special Editions claimed giving their title, cover date, cover price and 
the quantity sold.
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1  - Digital Edition Analysis
This is an optional page. These copies are not included in the Total Average 
Circulation figure on page 2.

A Digital Edition is an exact replica of the print publication which is viewed 
on screen.

2  - Total Average Net Circulation Per Issue
This is the sum of all Digital Edition Types.

3  - Single Copy Sales
The average of Single Copy Sales.

There are two categories showing whether the copies were sold at Basic 
Cover Price or less.

4  - Single Copy Subscription Sales
These are copies purchased on a fixed term subscription basis by an 
individual.

There are two categories showing whether the copies were sold at Basic 
Cover Price or less.

5  - Corporate/Gift Subscription Sales
A Corporate Subscription is a fixed term subscription purchased by a 
business/organisation on behalf of their employees.

A Gift Subscription is a fixed term subscription purchased by one individual 
on behalf of another individual. The maximum number that can be 
purchased by an individual is 12.

There are two categories showing whether the copies were sold at Basic 
Cover Price or less.

6  - Free Requested Copies
These are copies supplied free by the publisher that have been requested by 
an individual.
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Contact us: 
ABC, 211 High Street, Berkhamsted, Hertfordshire, HP4 1AD. Telephone: + 44 (0)1442 870800. Email: info@abc.org.uk

[ www.abc.org.uk ]
Industry agreed measurement




